
SEO Guide for Your 

Multi-Location Site

Franchise businesses should always keep up with the latest 
technology to ensure they can effectively share their brands' voices 

online. Top-notch online marketing efforts will help your brand create 
a strong digital presence with your multi-location site.


From optimizing your website efficiently to ensuring maximum visibility 
and engagement across , here’s an easy-to-follow 

SEO guide for your multi-location site.
all your locations

How to Set Up My National Site?
Setting up your national site lays the groundwork for establishing a cohesive online 

presence for your multi-location franchise. Here's a deeper dive into how to set it 
up effectively:

Consistency in Branding

Consistency is not just about using the same logo and color 
scheme across all locations; it's about creating a unified brand 
experience. This includes maintaining consistent messaging, tone 
of voice, and visual elements throughout your website. When 
visitors navigate from one location page to another, they should 
feel like they're interacting with the same brand.

Organized Website Structure

A well-organized website improves user experience and helps 
search engines crawl and index your content more effectively. 
Consider implementing a hierarchical structure with main 
navigation menus for different product categories or services, 
supplemented by submenus for each location. This makes it easy 
for visitors to find what they're looking for and helps search 
engines understand the relationships between different pages on 
your site.

Content Optimization

Content is king in the world of SEO, and optimizing your website 
content is crucial for ranking well in search results. Conduct 
keyword research to identify relevant terms and phrases that 
potential customers use to find businesses like yours. Incorporate 
these keywords naturally into your website copy, headings, meta 
tags, and image alt text. However, avoid keyword stuffing, as this 
can have a negative impact on your search rankings.



What is keyword stuffing? Keyword stuffing involves excessively 
loading a webpage's meta tags, visible content, or backlink anchor 
text with keywords to boost search engine rankings unfairly. It's 
considered spam and can harm a website's credibility.

Schema Markup

Schema markup is a form of structured data that helps search 
engines understand the content of your website. By incorporating 
schema markup into your site, you can provide additional context 
about your business, such as name, address, number, business 
hours, and reviews. 



This can lead to rich snippets in search results, improving click-
through rates and driving more traffic to your site.


Best Practices For My Location Finders
What is a location finder? It’s a tool for helping customers find their nearest 

franchise location.

Here’s how it works:

A location finder tool enables customers to input their location or 
allow the app they are on to access their device's GPS/ location for 
automatic detection. The tool will then utilize advanced algorithms 
to provide accurate and up-to-date information about nearby 
locations based on what the customer is searching for, including 
directions, contact details, and more.


Here's how to optimize your :location finders effectively

But how does a location finder benefit your franchise?

It enhances customer experiences. It strengthens customer loyalty and brand affinity.

It creates a noticeable increase in foot 
traffic, sales volume, and customer 
engagement.

It offers valuable insights into customer 
preferences and behavior.

Choose the Right Tool

Many location finder tools are available, ranging from simple store locators to more 
advanced mapping solutions. When choosing a tool for your website, consider factors such 
as ease of use, customization options, mobile responsiveness, and integration capabilities.

Integrate Location Finders Seamlessly

The location finder should be accessible from any page, preferably through a prominent link 
in the main navigation menu or footer. However, avoid cluttering your website with too many 
unnecessary features or distractions, as this can confuse visitors and detract from the user 
experience.

Be Accurate and Consistent

Ensure all information, including addresses, phone numbers, and business hours, is up-to-
date and consistent across all platforms. This includes your website, Google My Business 
listings, social media profiles, and other online directories. Ensuring information is accurate 
and consistent can lead to satisfied customers and increased business.

Optimize for Mobile Use

With more people than ever using mobile devices, it is vital to ensure your tool is responsive 
and adapts seamlessly to different screen sizes and devices. Test your location finder on 
various smartphones and tablets to ensure a smooth and intuitive experience for mobile 
users.

Offer Customization Options

Depending on the nature of your business, you can customize your location finder to include 
additional features or functionality. For example, you could add filters to allow users to 
search for locations based on specific criteria, such as product availability or amenities. 
Alternatively, you could integrate real-time inventory data to show users which locations 
have stock.

How to Set Up My State/Regional Pages
These pages allow targeting localized search queries and engaging with 

customers more personally while driving organic traffic to your site. 

Here's how to set them up effectively:

Use Localized Content

When creating content for your state or regional pages, it's 
important to focus on topics and themes relevant to the 
local audience. This could include highlighting local events, 
attractions, landmarks, and traditions and addressing 
common concerns or questions specific to the region.

Utilize Targeted Keywords

Conduct keyword research to identify the phrases people 
use to search for businesses like yours in the area. 
Incorporate these keywords naturally into your page titles, 
headings, meta descriptions, and body copy to improve 
your chances of ranking well in local search results.

Add Geo-Targeted Meta Tags

To further enhance the relevance of your state or regional 
pages for local searches, consider adding geo-targeted 
meta tags to your HTML code. This includes specifying the 
region or city name in your page titles, meta descriptions, 
and structured data markup.

Incorporate User-Generated Content

This could include featuring customer reviews, 
testimonials, photos, or videos that showcase real 
experiences and interactions with your brand. Consider 
implementing user reviews, ratings, or comments on your 
pages to encourage visitors to share their experiences.

Build Local Backlinks

Building backlinks from other local websites and 
directories is an important off-page SEO strategy for 
improving the visibility and authority of your state or 
regional pages. Look for opportunities to collaborate with 
local businesses, organizations, and influencers to earn 
quality backlinks from relevant sources. This could include 
guest blogging, participating in local events or 
sponsorships, or joining industry associations or chambers 
of commerce.

Location Page Checklist
Every location page on your website should include essential elements to optimize its 

visibility and engagement. Here's a comprehensive checklist to ensure you cover all bases:

NAP Consistency: Ensure that your Name, Address, and Phone Number (NAP) 
are consistent across all online platforms.



Google My Business Optimization: Claim and verify your Google My Business 
listing for each location and optimize it with accurate information, high-quality 
photos, business hours, and customer reviews. 



Google Maps Embedding: Embed Google Maps on each location page to 
provide visitors with an interactive map showing your business's exact location. 



High-Quality Images: Include high-quality images of each location, products, 
services, and team members to give visitors a visual representation of your 
business.



Customer Reviews: Displaying customer reviews and testimonials on each 
location page is a powerful way to build trust and credibility with potential 
customers. 



Calls-to-Action (CTAs): Include clear CTAs on each location page to prompt 
visitors to take the next step in their customer journey. 



Social Media Integration: Integrate social media feeds, sharing buttons, or 
follow widgets on each location page to encourage visitors to connect with your 
brand on social platforms and share their experiences with their networks.



Localized Content: Write unique, localized content for each location page that 
speaks directly to the needs, interests, and preferences of the local audience. This 
could include highlighting specific products or services that are popular in the area, 
showcasing local events, attractions, or landmarks, and sharing customer success 
stories or testimonials.



Optimized URLs and Metadata: Ensure each location page has a descriptive 
and SEO-friendly URL with relevant keywords and location identifiers. For example, 
instead of using generic URLs like "/locations/1234", use URLs like "/locations/
new-york-times-square" or "/locations/los-angeles-sunset-blvd" that indicate the 
location and help users and search engines understand the page content.



Structured Data Markup: Implement structured data markup (such as JSON-
LD) on each location page to provide search engines with additional context about 
your business.

Work with IDS

Integrated Digital Strategies
Get in touch with us today

 are the experts you’ve been waiting for if you need SEO 
assistance for your multiple franchise locations. , and let 

us help your business thrive!

https://www.idigitalstrategies.com/franchisee-marketing-and-local-seo/
https://www.idigitalstrategies.com/
https://www.idigitalstrategies.com/contact/

